MBA in marketing
[bookmark: _GoBack]	The issues of persuading the young and healthy individuals to acquire health care plans have been the greatest challenge undermining efforts to expand and grow the number of Americans having health care coverage as well as maintaining affordable premiums for individuals with chronic diseases. However, techniques such as the revised version of High Deductible Health Plans promise to provide alternate solutions to change the story. For example, HDHP essentially has yearly deductibles of 2,000 dollars plus and is used to pay for services deemed to be of high value counting primary care visits, short of subjecting them to deductibles (Mullangi et al., 2018). Thus, a revised version of HDHP that utilizes value-based insurance design (V-BID) could encourage individuals not to abscond basic care besides bolstering enrollment to HDHP. This would uphold the best principles of HDHP such as spending discretion and choice, with insurance protection for the aforementioned service; limiting the underscoring effects of HDHPs such as delayed care.
For this plan to be effective, it should clearly outline services regarded as low or high value. This will help insurance firms weigh decisions of coverage without necessarily relying on “economic data on future cost savings (Mullangi et al., 2018)” Also, the paybacks of this plan should be tailored towards discrete enrollees. For instance, for individuals with documented heart illnesses, they could be offered statins at a sheer rebate. Also, part or all of the charge for eye examination could be subjected to deductible for majorities while making it penniless for those with glaucoma, diabetes among others.
Lastly, a combination of strategies of outreach and enrollment could help to reach and enroll this group of uninsured individuals. Equally, these techniques can provide diverse options to facilitate selected plans’ renewals (Artiga et al., 2016). For instance, coverage efforts could be promoted via robust leadership as well as collaboration with main shareholders. Moreover, confined grassroots efforts as well as wide marketing campaigns could be provided. Other techniques could entail jabbing health literacy in addition to maintaining adequate provider capacity. All these techniques could essentially help reach and enroll the indifferent young and healthy population to attain a perpetual coverage gain (Artiga et al., 2016).
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